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Q.1(a) What is research define?
AT T 87 URHINT P |
(b) What is Research process?
¥ ufdar Fr g7
(c) What is the purpose of research?
ST & R IgaeT 27
Q.2(a) What are the sources of Data
ST & 1 A 27
(b) Distinguish between primary and secondary data?
UTIfE ST H 7 3R 2°
(c) What is Quantitative Research?
ATATCHS ITTAET T 57
Q.3(a) Describe the Quantitative Research Techniques?
HATATATHS TTHET fBaT T 57
(b) Give the formate of Questionnaire.
eIl @ UTRU Bl ford |
(c) State the features of observation?
3rTAIh B faersamll @ forRay |
Q.4(a) What is focus group?
BIGR] A8 FIT 87
(b) Why are observation in research is important? Explain
el BT RIT HEW B¢ AL Dl IREAT P |
(c) Encumerate and briefly explain the factors. Which affect qualitative
Research?
OIS AT BT DI H RS T BRI 27 FaY H ARAT BN |
Q.5(a) What is sampling. Explain it importance?
T T 57 SHD Hed DI AT P |
(b) What are the purpose of research?
T & o1 IGaeT 57
(c) What are the methods of sampling?
THAT BT FIT ARABT 87
Q.6(a) A good sampling methods is an important part of business. Explain.
T ST AT IRIDT b Hewaqul 9RT § AR &I ARAT P |




(b) Can you explain the term experiments?
FIT T TIANT e Bl [IAR HR Hhd 87
(c) Briefly explain the problem during collecting data.
ITT TIF BRI I fh DS B AT BT 82 ARAT B |
Q.7(a) How sales forecasting play an important role in business? Explain.
9% qarga 9 Fecaqol AHT FHrdr 2? arar o |
(b) Write short note on Regression analysis and factor analysis.
T faveiyor ud deg faveivor &1 Gferd Aie ford |
(c) Explain the conjoint analysis and cluster analysis.
Hed fdTeiyur Uq HqE favelvor &l e o |




